
POLITICAL AND LEGAL ENVIRONMENT OF INTERNATIONAL MARKETING

The legal/political aspect is very important in global marketing. "International law" can be defined as rules and principles
that states and nations consider binding.

See my comparison from Google maps below. If the potential for profit exists and is permitted by government
policies, a global firm can still function. Standards may include basic weights, measures, quality grades and
contract forms. The details are unresolved, but the principles are clear: replace quotas with tariffs; and cut
subsidies, especially export subsidies. It is expected that 50 more nations will eventually ratify the treaty and
altogether some states including Hong Kong and Macau will eventually sign up. Restrictive administrative and
technical regulations These include anti-dumping regulations, size regulations and safety and health
regulations. This will be difficult to enforce. If expropriation is a real possibility then the investor should seek
to minimise risk by: i relatively rapid depreciation of assets and repatriation of funds by manipulated transfer
prices ii establish a local supply infrastructure so that any adverse action damages the host economy iii raise as
much investment capital in the country as possible iv retain control of critical inputs and minimise local stocks
of these. For example the EU directive on the pricing of cabbages runs to hundreds of pages and, what
constitutes "chocolate" and a "sausage" to name but two products, is quite revealing. Articulated ownership
and rights to use, trade and alter assets is vital to market development, since this assigns to individuals the
right to benefits and losses in production and marketing activities. The dispute over territory is particularly
sensitive as territories are not just demarcations lines on a map, there is an entire social and psychological
dimension that links people to territories. This provision has generated an entire set of financial products and
strategies to simulate interestâ€”or a gainâ€”for an Islamic bank, while not technically being classified as
interest. The most important rules in any system are those defining, allocating and enforcing property rights,
and rules and conventions defining allowable and non-allowable forms of cooperation and competition
standards, rules of contract, fair trading etc. Packaging or pesticide regulations often erect a hurdle for exports,
but not insurmountably so. The difference between the sale and buyback price functions as the interest. EU
World's biggest exporting block. Here a number of international disputes may be taken for ultimate
adjudication. The good is simply unavailable at any price. The maturity of a company to market share
increases steadily, trying to achieve the market growth. A political system The system of politics and
government in a country; it governs a complete set of rules, regulations, institutions, and attitudes.
Protectionist measures like these can reduce global opportunities in direct ways imposition of quotas, Health
and Safety Standards, etc. Historically, democratic governments have supported capitalism and authoritarian
regimes have tended to utilize a state-controlled approach to managing the economy. The political and legal
aspects will be discussed in relation to the domestic and international environment. To the businessman a
non-tariff barrier is any measure, other than tariffs, that provides a barrier or obstacle to the sale of his
products in a foreign market. Well defined and enforced systems regarding property rights are essential. The
contents of this Paper are presented to create discussion in the global marketing industry on this topic; the
contents of this paper are not to be considered an adopted standard of any kind. A strong case could be made
for the harm done by these regulations to Mexican growers and US consumers, but the mechanism for hearing
this case did not really exist. Civil law A legal system based on a detailed set of laws that constitute a code and
on how the law is applied to the facts. Such "border tax adjustments" must not, according to GATT, amount to
additional protection for domestic producers or to a subsidy for exports. The EU has a strict set of standards
regarding horticultural products for example, including hygiene, quality and certificates of origin. Islamic law
governs a number of Islamic nations and communities around the world and is the most widely accepted
religious law system. Many countries also have different laws and regulations that affect ownership of
businesses by foreigners. Similarly if viability depends on incentives rather than real return on investment, the
question is, is the venture really worth it? In Zimbabwe, for example, HJ Heinz, the multinational food agent,
has entered into partnership with Olivine industries. A uniform basis for the valuation of goods for customs
purposes was elaborated by the Customs Cooperation Council in Brussels and was adopted in 


