
IMPORTANCE OF STYLE IN BUSINESS WRITING

Consider the following sentence, recommended to student writers in a textbook about academic writing: To develop an
effective business writing style.

State exactly why you're writing the correspondence upfront. If it is energetic and positive, the employees will
respond to it in an equally positive fashion. Doing any of these well requires good writing skills. Instead, be
generous in giving credit where credit is due. Yet, the latter leads the list as the basic one for most jobs. Use
the imperative voice for recommendations: Imperative Voice: Begins with a verb, assumes the subject, "you.
Efficient writing styles have become the norm. According to Brant W. Jargon is a vocabulary that has been
developed by people in a particular group, discipline, or industry, and it can be a useful shorthand as long as
the audience knows its meaning. Team Building Written communication to employees is one way a company
shows that it values their contribution and appreciates their efforts. It helps potential customers discover the
company and its products. Unless it's aimed at an industry-specific audience, don't fill your writing with lots of
technical jargon. If a text is poorly written and structured, the subordinates will have troubles with deciphering
it. The idea is to give information to a reader. But people do notice. Call to Action: Business professionals use
writing in an attempt to influence others for numerous reasons from selling merchandise to passing legislature.
Your goal is something that legible and easy to read. Owners aim to set up an effective online presence.
Picasso said he had to first learn to paint like Raphael before he could paint like a child. The difference
between a masterful and hack painter of abstract art is that the master first learned how to paint
representational art. You craft a report to impress your boss. A lack of empathy for others, especially for the
reader, is to blame for most of the bad writing in the world.


