
AN ARGUMENT AGAINST ADVERTISEMENT IN SCHOOL

Arguments against advertising. Yet, not everyone thinks advertising in schools is the right thing to do. Many think this is
entirely the wrong.

Like so many aspects of parenthood we only grasp the full reality when we experience it first-hand, in my case
when my son, now six, mastered the TV remote. Recent research suggests that people are on average less
happy than they were 30 years ago - despite being better off and having much more choice of things to spend
their money on. Advertising has a positive role to play in modern society, helping us choose between
competing goods. Some feel that in our media saturated society the ability to "read" advertising and become
literate media consumers may be every bit as essential as the ability to read traditional print. This restricts the
quality of products for consumers, and places a huge roadblock to the success of small businesses. Some
people are so overwhelmed that they cannot choose at all. What advertising does is to help us make better
decisions about how to spend our money, by giving us more information about the choices available. People
shouldn't have to have their lives attacked by a huge quantity of information they might not want. Buses[ edit ]
Many state laws permit advertising to be sold on the exterior and fewer permit advertising on the interior of
school buses. Many think this is entirely the wrong message to send to their children. If you can't persuade me
your product is worth getting, it probably isn't, so make something better. By putting their marketing material
on school supply lists it encourages parents to shop at their stores instead of others. That's both an admission
that pester power works and ignores the counter-argument that a business that has to bypass parents in order to
sell its stuff really needs to raise its game. In the last few years, some schools think they have found a way to
shield their schools from drastic cuts through advertising. Marketers are starting to hawk not only children's
products but also "adult" purchases, such as cars and vacations, supplying their captive, impressionable
audiences with arguments they can use to pitch the requests to parents. Is it a slippery slope or a necessary
reality given the current state of education in America? Individuals can make a choice to avoid or ignore these
advertisements, as they are not a part of daily school life for most students. It is also untrue that children have
no spending power of their own; many children under 12 receive pocket money and teenagers are often able to
earn a little themselves. If there wasn't advertising then small businesses would have no chance at all to make
their product well known. Advertising gives the impression, especially to children, that they can and should
have everything they want. People cannot just choose to ignore advertising, because advertisers use many
underhand methods to get their message across. Should we ban all advertising aimed at young children, full
stop? It contains commercial advertising. I do have friends whose children are largely free from the pressures
of advertising, but they live in a mobile home on a smallholding in a remote corner of Ireland. We're turning
out legions of little consumers rather than young citizens who will value themselves for what they contribute
to the society in which they live. Adverts which promote seriously unhealthy things are becoming very rare.
This makes people too interested in material things. Advertising in schools gives a district the chance to
upgrade their equipment, their curriculum, and their facilities so that modern technology can be part of the
current educational process. In Colorado Springs ads are placed on school buses, and in Grapevine-Colleyfield
Texas schools ad space is offered on school roofs that are in the Dallas-Fort Worth International Airport flight
path. Article by Glori Chaika. Their aim is to understand and provide what people want, and so their adverts
only ever reflect what people think. There's the "it's technically impossible" objection, though the same
software that helps online advertisers stalk us can filter out groups such as children too. Children under the age
of 13 are a vulnerable population that lacks the executive functioning skills to comprehend what the
advertisement is trying to sell and the techniques used to persuade and frame customer decisions. Schools that
do permit corporate sponsorship could review all corporate-sponsored materials used to ensure that they are
accurate, objective, complete, nondiscriminatory, and non-commercial except for the corporate logo used only
for identification. Schools in Colorado were the first to begin selling advertising space on school buses and the
trend just expanded from there. No because This data could also be misued to create specific advertising that
was meant to generate direct income from the students or expose them to a higher risk of identity theft. Many
adverts do more than just advertising products. Many believe opening the school up to ads will help save their
schools in the long run. It's also one that's forever developing new ways to persuade our children to desire the
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material morsels dangled before them, and because of advertising's viral effect they only need to infect a few
to reach the many. Public pressure and successful regulation will always bring any advertising problems back
under control. Arguments against advertising Yet, not everyone thinks advertising in schools is the right thing
to do.


